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1. Why invest in the Uruguayan automotive industry? 

 

Great experience in assembling vehicles and manufacturing auto parts 

Uruguay has had ςfor years nowҍ vehicle assembly plants and auto parts manufacturers, 
both national and foreign. There are more than 40 companies today, several of which are 
internationally certified in terms of quality. Exports in the automotive industry have grown 
more than twice from 2005 to 2010. 

 
Uruguay, a reliable country with a preferential access to the regional market 

In Uruguay, foreign investors receive the same treatment as local investors. They are free to 
transfer funds and to repatriate profits.   

Uruguay is part of Mercosur, an enlarged market with more than 240 
million inhabitants (and sales for more than 4.2 million vehicles in 
2010), and almost 400 million inhabitants including other South 
American countries with which Mercosur has economic 
complementarity agreements, such as Bolivia, Chile, Colombia, 
Ecuador, Peru and Venezuela. 

In this regional environment, Uruguay has unlimited access to the 
Argentinean and Brazilian markets for products in the automotive 
industry, except for motorbikes and agricultural and road machinery.  

The country has several origin regimes to export to Argentina and Brazil free of tariffs. 
Pursuant to one of them, only 30% of minimum regional content is required for new models 
during the first year. Under this regime, which has quantitative limitations, there is still an 
important margin for companies which intend to export both to Argentina and Brazil.  

Uruguay also has special agreements within the Mercosur. The last one, signed in 2008, 
states that for Brazilian automotive products to enter our country free of tariffs, Brazil must 
import auto parts and vehicles from Uruguay. 

Also an agreement with Mexico was signed in 2004, which allows Uruguayan automotive 
products to enter this country free of tariffs. 

  

Uruguay has very attractive investment and exports promotion regimes 

In 2007, an investment promotion regime was approved, which allows companies ςunder 
certain conditionsς to compute up to 100% of the invested amount as a credit for future 
Corporate Income Tax payments.  

There is also a beneficial regime for all exports, including:  

 VAT refund when purchasing materials 

 A Temporary Admission regime for imports of materials which are incorporated in 
the exported goods, whereby they do not pay taxes (tariffs and others) 

 An export pre-financing system 
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 Exporters of automotive products receive a 10% rebate of the exports' FOB value 
through credit certificates issued by the government  

 

Important tariff discount for imports of kits used in local assembly of vehicles 
for the domestic market 

Another benefit, for assembly companies only, is to be able to import supplies with a 2% 
tariff as long as full assembly in the country is completed (CKD or Complete Knock Down). 

 

Uruguay is attracting important foreign investments in this industry 

Affinia, ArcelorMittal, Bader, Dana, Faurecia, Fischer, GKN, Takata and Yazaki are some 
multinational companies supplying the regional and global market from industrial plants 
located in Uruguay. 

These foreign investments are made within a context in which the flow of foreign direct 
investment to Uruguay has increased more than four times from 2001 to the present, 
representing 4% of the GDP in 2009 and 2010. 

 

 

Image source: www.autopartes.org.uy 
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2. Interesting information for the industry: global sales, production 
and exports in the region and in the country 

The Uruguayan automotive industry has experienced a unique growth during the last years, 
especially during 2010, when foreign investments have increased both in vehicle assembling 
and in auto parts manufacturing. The industry projections are of growth in the next years 
due to the expansion of recent investments and the establishment of new ones. 

Graphs 2.1 and 2.2 show that both physical production ςmeasured through the Physical 
Volume Indexς and employment in the industry have grown. At the end of 2010, 
approximately 2,000 people were employed, that is, approximately 2% of total employment 
in the manufacturing industry. 

 

Graph 2.1 Evolution of the Physical Volume 
Index, 2006=1001 

 

Source: INE, Annual Industrial Survey. Branch 3400.  

Graph 2.2 Evolution of the Employed Staff 
Index, 2006=100 

 

Source: INE, Annual Industrial Survey. Branch 3400.  

 

 

2.1 Global production and exports of vehicles 

Global production of vehicles2 went from 58 million in 2000 to 62 million in 2009. Recently, a 
fast production delocalization process from developed countries to emerging economies has 
ōŜŜƴ ǾŜǊƛŦƛŜŘΦ /ƘƛƴŀΩǎ ƴŜǿ Ǉƻǎƛǘƛƻƴ ƛǎ ŜǎǇŜŎƛŀƭƭȅ ǊŜƳŀǊƪŀōƭŜΤ ƛǘ ǇǊƻŘǳŎŜŘ н Ƴƛƭƭƛƻƴ ǾŜƘƛŎƭŜǎ ƛƴ 
2000 and almost 14 million in 2009, being in the first global position that year, ahead of 
Japan (7.9 million), United States (5.7 million) and Germany (5.2 million). See Graph 2.3. 

                                                      

1  INE information of Branch 3400 does not include leather upholstery for vehicles (registered in Branch 1912) or electrical 

cables (registered in Branch 3100) or steel tubes (registered in Branch 2811). 
2 Source: International Organization of Motor Vehicle Manufacturers (OICA), www.oica.net. It includes automobiles, light 2 Source: International Organization of Motor Vehicle Manufacturers (OICA), www.oica.net. It includes automobiles, light 

commercial cars, heavy vehicles (trucks) and buses. 
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Germany is still the leader in vehicle exports3, followed by Japan and further behind by USA, 
Spain and Belgium. China is placed in an even lower position. See Graph 2.4. 

 
Graph 2.3 Main vehicle manufacturing 
countries, millions of units 

Graph 2.4  Main vehicle exporting countries, 
US$ billion, 2009 
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Source: International Organization of Motor Vehicle 

Manufacturers (OICA), www.oica.net. It includes 

automobiles, light commercial cars, heavy vehicles (trucks) 
and buses. 
 

Source: Uruguay XXI based on Customs information. It 
includes the harmonized customs codes 8701 to 8707 
(passenger and load vehicles). 
 

 

 

2.2 Production of vehicles in Mercosur and in Uruguay  

The annual production of vehicles in Mercosur was 4.5 million units in 2010, including 
automobiles, light commercial cars, trucks and buses. In 2006, the production accounted for 
3 million and it has not stopped growing since then, in spite of the recent world crisis. See 
Chart 2.1 and Graph 2.5. 
 
 

 

 

 

 

 

 

 

                                                      

3 Source: Uruguay XXI based on Customs information. It includes the harmonized customs codes 8701 to 8707 (passenger 

and load vehicles). 

http://www.oica.net/
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Chart 2.1 and Graph 2.5 Production of vehicles in Mercosur, 2006 to 2010, thousands of 
units 

Year Brazil Argentina Uruguay Total

2006 2,612 432 0.9 3,045

2007 2,980 545 0.7 3,526

2008 3,216 597 1.1 3,814

2009 3,183 513 2.5 3,699

2010 3,644 717 4.0 4,365  
 
Sources: for Brazil: Anfavea; for Argentina: Adefa; for 
Paraguay: CIP; for Uruguay: Ascoma. It includes 
automobiles, light utility cars, trucks and buses. Paraguay, 
2010, estimation with data to September. 

  

 
In Uruguay, the production of vehicles has taken up again a growing path in 2008 and 2009 
after several years of stagnation. Vehicles are assembled in two previously existing plants 
and in a newly built plant, using kits imported from the headquarters and integrating auto 
parts of the national and regional industry. 
 

 Nordex plant in Colon, Montevideo, produces short series of trucks for the domestic 
market and for export for Renault (under an agreement with Renault Trucks of the 
Swedish group Volvo) and Aelous (under an agreement with the Chinese company 
Dongfeng Motor) and pick-up trucks to be exported to Brazil, Bongo model (under an 
agreement with Kia Motors from Korea).  
 

 Chery Automobile Co. Ltd. from China and Socma S.A. from Argentina produce Chery 
vehicles in the old Oferol plant. Since 2009, Chery Tiggo vehicles, and more recently 
Chery Face vehicles, have been manufactured to be exported to Brazil and Argentina.   

 

 Effa Motors. A new plant has been built on Route 1, Km 38, in the Department of San 
José, with national capital, which opened in April 2010. Vehicles are assembled there, 
with Chinese kits for the domestic market (15%) and to be exported to Brazil 85%. 
They commercialize their own brand (Effa) and another Chinese brand (Lifan). The 
initial investment in fixed assets was US$ 6.5 million.   
 

    

2.3 Sales of vehicles in Mercosur and in Uruguay  

Figures of vehicle sales in Mercosur are outstanding since they have almost doubled in four 
years, going from 2.4 million units in 2006 to 4.2 million in 2010, with a stable growth even 
during the recent world crisis (2008 and 2009). See Chart 2.2 and Graph 2.6. 
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Chart 2.2 and Graph 2.6 Sales of brand new vehicles in Mercosur, 2006 to 2010, thousands 
of units 
 
Year Brazil Argentina ParaguayUruguay Total

2006 1,920 461 9.4 16.3 2,407

2007 2,444 565 12.9 20.8 3,043

2008 2,824 612 22.3 28.8 3,487

2009 3,154 487 13.5 28.4 3,683

2010 3,453 698 20.6 45.7 4,217

 
Sources: for Brazil: Anfavea; for Argentina: Adefa; for 
Paraguay: CIP and for Uruguay: Ascoma. It includes 
automobiles, light utility cars, trucks and buses. Paraguay, 
year 2010, estimation with data to September.  

 

 
Sales of vehicles per brand in Mercosur are within the same range that in 2008, led by 
Volkswagen, Fiat and General Motora (62% of the total). See Graph 2.7. 
 
Something similar happens in Uruguay, with the same three brands leading sales ςGeneral 
Motors, Volkswagen and Fiatς even though in a different order and with less presence (49% 
of the total). Also, the Chery vehicle stands out (recently started being assembled in the 
country) with 5% of the market. See Graph 2.8. 

 
 

Graph 2.7 Vehicle sales per brand in 
Mercosur, 2010 

Graph 2.8 Vehicle sales per brand in 
Uruguay, 2010 

 

Sources: for Brazil: Anfavea; for Argentina: Adefa; for 
Paraguay: CIP and for Uruguay: Ascoma. 

 

Source: ASCOMA. 
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2.4 Auto parts exports in Uruguay 
 
Uruguayan auto parts exports have 
been increasing from 2005 to 2010, 
going from US$ 140 million to US$ 
228 million during this period. 

Graph 2.9 Vehicles and auto parts exports, 
2005 to 2010, US$ million  
 

Vehicle exports grew in 2010 due to 
the Chinese cars that are now being 
assembled in the country. 
Altogether, the automotive and 
auto parts exports totaled US$ 331 
million in 2010, and a greater 
growth is expected in the years to 
come. See Graph 2.7. 
 

 
Source: Uruguay XXI based on data from the National Customs 
Office. 

 
 
 
Auto parts exports are 
mainly concentrated on 
five products: 1) drive  

Graph 2.10  Auto parts exports per type of product, in 
percentages, 2010 

 
shafts and axle shafts, 2) 
leather upholstery, 3) steel 
tubes for bodywork, 4) 
electrical cables (harnesses) 
and 5) brake bands, discs 
and pads. See Graph 2.10. 

 
 
     Source: Uruguay XXI based on data from the National Customs Office. 
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3. Promotional legal regulations and regional and international trade 
agreements favorable to produce and export from Uruguay 
 
Uruguay has Trade Agreements and Investment Protection Agreements with several 
countries and a set of legal regulations promoting investments and exports. All this generally 
favors most of the economic sectors. See Annex. 

The automotive industry has been subject to a long history of industrial policies in view of its 
importance for the economy, taking into account the large number of parts that form a 
vehicle. Therefore, several companies which provide auto parts may develop around an 
assembling plant. Regional integration (Mercosur) in the productive environment gains a 
great significance in this sector. 

These industrial policies are applied to the foreign trade environment and to an appropriate 
combination with the general promotion regulations (such as Temporary Admission and 
others, see Annex), representing a powerful incentive for the establishment of assembling 
plants and auto parts companies in Uruguay. 

 
 

Trade agreements in Mercosur for the automotive industry4 
 
The extra-zone tariffs for Mercosur are currently 20% for automobiles and light vehicles, 
trucks and buses, 14% or 18% for auto parts and 14% for agricultural and road machinery in 
general5. 
 
In the Mercosur framework, Uruguay has entered into bilateral economic complementarity 
agreements with Argentina and Brazil, from which arises the following (see Chart 1):  
 
1) Uruguay may export car products to Argentina and Brazil at no cost and under no 
quantitative restrictions provided it complies with a minimum Regional Content Index6 of 
60%7. 

 
2) Regarding new models of vehicles or set or sub-sets of auto parts, approved in the 
Progressive Integration Program (PIP) for each exporter, the same are also exempted from 
fees and under no quantitative restrictions and a lower regional content is allowed:  

 40% at the beginning of the first year  

 50% at the beginning of the second year, and 

 60% at the beginning of the third year8 

                                                      

4 Source: ALADI (www.aladi.org/nsfaladi/textacdos.nsf/vaceweb) AAP.CE No. 2 Protocol 68 (with Brazil) and AAP.CE No. 57 

and Additional Protocol (with Argentina). 
5 March 2011. 

6 ICR = [1 ς (auto parts imports from outside the MERCOSUR-/LCκǇǊƻŘǳŎǘ ǎŀƭŜ ǇǊƛŎŜ άŜȄŦŀŎǘƻǊȅέύϐ ϝ мллΦ ¢ƘŜ ƳƛƴƛƳǳƳ 

Uruguayan content will be 20%. 
7 ACE No. 2, Articles 5 a) and 10. 

8 ACE No. 2, Articles 5 a) and 14. 

www.aladi.org/nsfaladi/textacdos.nsf/vaceweb
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3)  Uruguay may export to Argentina and Brazil at no cost with a preferential origin regime: 
 
a) Car products (vehicles, sets and sub-sets of auto parts), with a minimum Regional Content 
Index of 50%9. 
 
b) For new models of vehicles or sets or sub-sets of auto parts, included in the Progressive 
Integration Program approved for each exporter, the minimum Regional Content Index is: 

 30% for the first year of the project  

 35% for the second year  

 40% for the third year 

 45% for the fourth year, and 

 50% from the fifth year onwards10. 
 
In both cases there are quantitative restrictions (quotas): 

 vehicles and commercial light cars: up to 20,000 annual units to each country; 

 trucks and tractor trucks:  up to 800 units to Argentina and up to 2,500 to Brazil; 

 armored cars: up to 500 and 1,200 units respectively; 

 auto parts sub-sets: up to US$ 60 million to Argentina and up to US$ 100 million to 
Brazil. 

 
4) For armored vehicles manufactured in Uruguay, the tariff preference of 100% (that is, no 
tariff) is maintained, but there are certain quantitative restrictions. Moreover, the minimum 
Regional Content Index may be 50%11.  
 
 
Chart 3.1 Uruguay, origin regime of car products for exports to Argentina and Brazil 
 

 Existing models New models Armored vehicles 

With no quantitative 
restrictions 

60% 
1st year: 40% 
2nd year: 50% 
3rd year: 60% 

60% 

With quantitative 
restrictions 

50% 

1st year: 30% 
2nd year: 35% 
3rd year: 40% 
4th year: 45% 

>= 5th year: 50% 

50% 

 
 
5) Lƴ нллуΣ ¦ǊǳƎǳŀȅ ŀƴŘ .ǊŀȊƛƭ ŀƎǊŜŜŘ ǘƻ ǊŜŘǳŎŜ ¦ǊǳƎǳŀȅΩǎ automotive and auto parts 
commercial deficit with respect to Brazil through new trade parameters, which are variable 
in proportion to the Uruguayan exports to Brazil, verified during the previous year (applies 

                                                      

9 ACE No. 2, Articles 5 b) and 11. 

10 ACE No. 2, Articles 5 b) and 15. 
11 ACE No. 2, Articles 5 c) and 11. 
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to light passenger vehicles, auto parts sets and sub-sets and utility cars). These new 
negotiated mechanisms are expected to enable a productive integration in the industry at a 
bilateral level with Brazil or at a regional level. 
 

Trade agreement Mercosur-Mexico 

In 2002, a specific agreement was signed with Mexico for the automotive industry, which 
allows exporting auto parts and vehicles to this country with no tariffs, under origin regimes 
that are quite favorable for Uruguay, especially when it comes to new products (50% in 
general and 30% for the first year of a new product, Annex II of ACE No. 55)12. 

 

Benefit for vehicle assembling companies13 

Automotive terminals may import vehicle kits with a preferential fee of 2% provided that 
they comply with a complete assembling process in the country (from CKD, a collection of 
pieces that are completely disassembled) and they destine their production to the domestic 
market.  
 
Export refund 

There is a 10% refund over the value of vehicle and auto parts exports, through credit 
certificates issued by the Government, which may be used for paying customs taxes as well 
as taxes collected by the DGI (Tax Administration Office) or the BPS (Social Security System). 
These credit certificates may also be assigned to third parties. The refund cannot be applied 
ǘƻƎŜǘƘŜǊ ǿƛǘƘ ǘƘŜ άwŜŦǳƴŘ ƻŦ ƻǘƘŜǊ ǘŀȄŜǎέΣ ŀǇǇƭƛŎŀble to goods exports14. 
 
Prefinancing of exports 

A preferential regime has been established for the automotive sector, currently in force until 
June 30, 201115.  
 
Excise Tax discount to sales of brand-new electrical vehicles, hybrid vehicles and gasoline 
vehicles of lower displacement engine in the internal market 

Decree 411/010 of December 30, 2010 established the following Excise Tax (IMESI) rates for 
sales of brand new vehicles in the internal market: 

 Electrical vehicles 5%, hybrid vehicles 3%  

 Gasoline vehicles, 20% for those up to 1,000 cc, 25% for those with more than 1,000 
and up to 1,500 cc, 30% for those with more than 1,500 cc and up to 2,000 cc, 35% 
for those with more than 2,000 cc and up to 3,000 cc, and 40% for those with more 
than 3,000 cc. 

                                                      

12 ACE No. 55 of September 27, 2002, Additional Protocol of July 12, 2004 and a Free Trade Agreement between Mexico 

and Uruguay of November 15, 2003. 
13 Decree 340/996 of August 28, 1996.  

14 See Annex, Government incentives to exports. 

15 ./¦Ωǎ ŎƻƳƳǳƴƛŎŀǘƛƻƴ нллфκлсо ƻŦ !ǇǊƛƭ нпΣ нллфΦ 
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4. Recent investments in the industry 

 
Foreign Direct Investment has considerably increased in Uruguay in the last years. See Graph 
4.1. If classified by destination sector, approximately half of the investments are made in 
companies and banks and the other half are made in the real estate sector and in lands16. In 
the 2000Ωǎ, the countries that have invested the most were Spain, Argentina, USA, Brazil and 
England17.  
 

Graph 4.1 Foreign Direct Investment in Uruguay, US$ million                              

 
Source: Central Bank of Uruguay 

 
 
Before the integration of Mercosur, several international first-class companies such as 
General Motors, Ford, Fiat, etc. had vehicle assembling plants in Uruguay. Currently, Asian 
companies have begun to produce vehicles in the country, thus gaining internationalization 
experience. Around these companies and by seizing the exports opportunities Uruguay has 
to offer, a foreign flow of investment is generated to the auto parts sub-sector, which had 
been exporting products such as leather car seats for world-class vehicles, using excellent 
national raw materials and drive shafts and axle shafts, destined to global and regional auto 
parts terminals. 
 

   
4.1 Assembling plants 
 
Asian vehicles manufacturers are carrying out dynamic investment processes. Some of them 
use old national plants, entering into agreements with their owners or acquiring them, while 
others build new assembling plants.   
 
 

 

                                                      

16 In 2008, FDI percentages were: 37% in companies, 6% in banks, 32% in the real estate sector and 23% in lands. 

17 In 2008, FDI percentages per country were: Argentina 30%, Spain 13%, Brazil 10%, USA 8%, England 5% and others 34%.  
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Chery-Socma 

Chery company, which produced more than 
800,000 automobiles in China during 2010, 
together with Socma S.A. from Argentina, 
which began producing Chery vehicles in the 
Oferol plant in 2009, nowadays directly 
manages the assembling plan, exporting the 
Tiggo and Face models to Brazil (52%) and 
Argentina (47%), data from the year 2010. It 
expects to increase the production to 20,000 
units a year and later on to 40,00018. 
 

  
                                         

Chongqing-Effa Motors 

The Chinese company Chongqing Lifan, 
which manufactured more than 100,000 
vehicles in 2009, has entered into a license 
and representation agreement for 
Mercosur with the plant Effa Motors19 for 
the production and sale of Lifan 320 and 
620 models, as from the year 2010. The 
investment at the opening (April 2010) 
was of US$ 6.5 million, but it would reach 
US$ 15 million, allowing the production of 
30,000 cars per year, employing 450 
workers.  
 
The destination of the production will be 15% for the internal market and 85% for export, 
mainly to Brazil (90% of the exported products in 2010). 

    
                                                                                                          
                                  

Kia Motors-Nordex 

The Korean company Kia Motors entered 
into an agreement with the assembling 
plant Nordex, located in Colón, 
Department of Montevideo, to produce 
light trucks Kia Bongo 2500 as from 2010. 
95% of the production will be exported to 
Brazil and 5% will be used in the internal 
Uruguayan market. The capacity of the 
plant is of 12,000 vehicles a year and it 

                                                      

18 Information provided by Chery-{ƻŎƳŀΩǎ management, February 25, 2011. 
19 9ŦŦŀ aƻǘƻǊǎΩ Ǉƭŀƴǘ ƛǎ ƭƻŎŀǘŜŘ ƻƴ wƻǳǘŜ мΣ ƛƴ ǘƘŜ Department of San José with 33,000 m

2
 of premises. 

Image source: www.effamotors.com 

Image source: www.ultimasnoticias.com.uy 

Image source: www.genteynegocios.elpais.com.uy 
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Image source: www.bader-leather.de 

demanded an initial investment of US$ 25 million. The first export was carried out in 
December 2010. 
 
  
Dongfeng Motor-Nordex 

Dongfeng Motor (DFM), a Chinese manufacturer 
of over 600,000 vehicles in 2009, began producing 
medium-sized Aeolus trucks in 2005 for the 
internal market in the Nordex plant and in 2010 it 
began exporting to Argentina.   

 
                                                                                                                       

                                           
                               

Renault Trucks-Nordex 

Renault Trucks from Volvo uses the Nordex plant 
(Santa Rosa Automotores) to produce heavy trucks 
such as Premium 440 DXi for the domestic market 
and to be exported to the region. 

  

 
 
 
 
 
 
4.2 Auto parts 
 
In the auto parts sector, there are national companies mainly supplying the domestic 
replacement market and foreign companies which are focused on export. 
Some of these have been operating for many years in the country (Bader, Dana, GKN); 
others have recently made investments both in new industrial plants (Faurecia, Fischer, 
Takata, Yazaki) and in the acquisition of existing plants (ArcelorMittal, Affinia, Marfrig). 
 
Bader 

Bader (Germany) is an industry which 
supplies fine leather upholstery for vehicles.  
Currently, Bader employs 4,200 workers in 
seven plants around the world, two of which 
are established in America (Mexico and 
¦ǊǳƎǳŀȅύΦ  .ŀŘŜǊΩǎ ŦŀŎǘƻǊȅ ƛƴ ¦ǊǳƎǳŀȅ ƛǎ 
located at the Department of San José. It 
began processing leather for vehicle 
upholstery in 1999, achieving its expansion 
in 2001, 2002 and 2007. As of 2010, its 

Image source: www.autoanuario.com 

Image source: www.autoanuario.com 
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main exports were bound for Germany (37%), South Africa (29%) and Mexico (28%). 

 

Dana-Talesol 

Dana Holding Corporation, a U.S.-based company engaged in the design, engineering and 
production of spare parts and systems with added value for vehicle makers, employs 35,000 
workers and has operations in 26 countries.  
 

 
 

Image source: www.dana.com 

 
 
Talesol Ejes Plant located at Montevideo, Uruguay, manufactures full Spicer light drive shafts 
for pickups and 4x4, exporting original equipment for automotive industries in South 
America, USA and Mexico. It began operations in 1996 and has supplied light drive shafts for 
Mercedes Benz, General Motors, Chrysler and it has been manufacturing rear drive shafts 
for Ford Ranger from 2001. It holds quality and environment protection certificates, ISO, QS 
9000 and Ford Q1. It exports to Argentina (2010). 
 
 
GKN Driveline 

GKN has factories in more than 30 countries with more than 38,000 employees. Its main 
factory is located in the United Kingdom and mainly operates in the automotive and 
aeronautic sectors.  

In Uruguay, GKN was established in 1981 and has an industrial plant that produces axle 
shafts for automotive terminals. In 2010, its main exports were bound for Argentina (56%) 
and Brazil (38%) and, to a lesser extent, to USA (5%).      

 

 
 

Image source: www.gkndriveline.com 
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Affinia-Fanacif Uruguay 

Affinia Group Inc. is a USA-based company with a material supply of spare parts for cars and 
heavy vehicles. It performs manufacturing and distribution operations in 11 countries and 
sales in more than 70 countries. 

In Uruguay, Affinia owns Fanacif plant, located in Montevideo. It employs 165 workers and 
its main activity is the manufacture of brake pads, brake bands, brake discs and brake bells, 
selling in the domestic market and exporting to Argentina (48%), Brazil (28%), USA (12%) and 
other countries (2010). 

 

               

 

        

 

 
 

Image source: www.affiniagroup.com 

 
 
ArcelorMittal Montevideo 

ArcelorMittal is a company that offers a vast range of steel products. It has industrial 
presence in more than 20 countries and is listed at the New York, Amsterdam and Paris stock 
exchanges as well as at other European countries' stock exchanges. One of its areas supplies 
automotive terminals.    

In Uruguay, Arcelor Mittal Montevideo acquired the existing company, Cinter S.A. It 
produces stainless steel, aluminum-coated and carbon cold and hot-rolled steel pipes, with 
exports to Brazil (70%), Argentina (26%) and other American countries (2010).   

 
 
Fischer 
 
Fischer Group of Germany established in Uruguay its fourth branch in America in 2009, after 
Canada, USA and Mexico. The company employs 1,500 workers in 8 countries. Its main 
activity is the manufacturing of steel pipes for exhausting systems in the automotive 
industry. From Uruguay it will supply, through its factory located in Montevideo, Peugeot, 
Volkswagen, Chevrolet, Fiat, Renault, Honda and Citroën plants within the Mercosur area.  
 

                    
 

Image source: www.fischer-group.com 

 


