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UMighest internet, broadband and PC penetration in Latir
America

ULontinued growth and investment despite global slump
UStrongest democracy in Latin America

GBest labor value for money in the region

ONew law to make investment even more attractive



Gateway to the Region

Uruguay
A safe, reliable and
competitive location,
providing an unbeatable
logistics base in the heart
of the wealthiest region of

South America

/ Porto Alegre

870 Km




Political and Social Stability

Low Corruption 1 25

(Transparencynternational 2009)

Democracyindex 23
(TheEconomistntelligenceUnit 2008)

Economid~reedomindex 38
(HeritageFoundation2009)

Quality of Life 76

(Mercerdatafor Montevideo 2009)

Low Costof Living
(Mercerdatafor Montevideo 2009)
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Access to a Large, Wealthy Market

Access to a large and growing consumer market due to our
membership in South American Common Market (Mercosur) ane

our open economy

Uruguay

Population(millions) 3.3

Area(sq km) 176,215

D5t  Wnhillion®! { 31

GDP ptapita®®? ny 0 9,500

GDPRgrowthrate W n y 8.9

MERCOSUR
260
11,800,000
2,051
3,300
5.5



A Strong Economy

GDP growth

GDP variation in constant values

Cumulative Annual Growth Rate
(20037 2008): 5.7%




A Strong Economy

Estimated growth rate for 2009

0.6%

10%—/
e

0.5% A
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-0.5% -
-1.0% -
-1.5% -
-2.0% -

48! Uruguay

-0.7%

-1.7%

-2.5%

-2.9%

Source: IMF, October 2009
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Booming Foreign Direct Investment

Uruguayos FDI f | owHDlinLatin America
(in USD millions (2008,% of GDP)

Chile
Nicaragua
Panama
CostaRica
Uruguay

R. Dominicana
Honduras
Colombia
Peru

Brazil
Argentina
2001 2002 2003 2004 2005 2006 2007 2008 Guatemala
Mexico
Ecuador
Venezuela |

FDI grew by 1,000% in 6 years

0% 5% 10%



Strong Growth in Exports

Exports haveéripled Goods and services as

in past 6 years % of total exports

Services

___d

W Services

Goods

2002 2003 2004 2005 2006 2007 2008

Source: BCU and TradeMap. Data in USD millions
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Export BrealOut

Exportsg Main products and servicesH1/2009

Goods

Cereals, rice Oil, Soybean,

14% " seeds

11%

Dairy products
7%

Wood products,
cellulose
)

\'.

Milling
products,malt
4%

Others \ \Plastics
0,
32% \ Wool, tops %

3%

Services
Other Flnar.lual
company services Others
. 5% 4%
services

6% \

IT
9%

Travel
47%

Transport_/

29%



Highest Ranked in Latam in Use of

Modern Communications

Broadband Mobile Fixed
: Internet access
internet telephone telephone Internet users :
) . . In schools
subscribers subscribers lines
Rank Rank Rank Rank Rank
Uruguay| 46 | Argentina| 31 | Costa Rica| 37 | Uruguay| 44 Chile 38
Chile 47 | Uruguay| 48 | Uruguay | 47 | Colombia| 46 | Uruguay | 43
Argentina| 48 | Colombia| 66 | Argentina | 52 Brazil 47 | Costa Ricg 62
Mexico 50 Chile 67 Brazil 61 | Costa Ricd 48 Brazil 64
Brazil 54 Brazil 81 Chile 62 Chile 53 Mexico 77
Colombia| 61 Mexico | 89 Mexico | 65 | Argentina| 60 | Colombia| 81
Costa Ricg 63 | Costa Ricg 107 | Colombia | 76 | Mexico | 73 | Argentina | 89
Source: World Economic Forumbs GIl obal Competitiveness

Report
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Foreign Investors Show Confidence

g3 AIR LIQUIDE




